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• In 2021, the federal government expanded access to medical assistance in dying (MAID) for adults to include those with a physical illness 

but whose death was not reasonably foreseeable. Recently, the government has now included those with a grievous and irremediable

mental disorder and whose suffering is intolerable. However, It has been suggested by some that only patients experiencing physical 

illnesses and conditions should be extended the option of MAID and that those solely with a mental disorder should not be able to access 

medical assistance in dying. 

• Thus, the objective of this poll was to understand the degree to which Canadians agree or disagree with the idea that an adult with the 

capacity to provide informed consent should be able to seek an assessment for medical assistance in dying for a severe, treatment-

resistant mental disorder for which they experience intolerable suffering.
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Objectives

Note: Sample sizes are based on unweighted data.

• These are the findings of an Ipsos poll conducted on behalf of Dying With Dignity Canada.

• A sample of 1,000 Canadians aged 18 years and over was interviewed on the Ipsos I-Say Panel from January 19 to January 24, 2023.

• Weighting was employed to ensure that the sample’s composition reflects the overall population according to latest census information. 

• The precision of online polls is measured using a credibility interval. In this case, the results are accurate to within +/- 3.5 percentage points, 

19 times out of 20, of what the results would have been had all Canadian adults been polled. 

• Credibility intervals are wider among subsets of the population. More specifically, sample sizes and credibility intervals for regional data are 

as follows:

Methodology
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A strong majority (82%) of Canadians support the notion that with 
the appropriate safeguards in place, an adult with the capacity to 
provide informed consent should be able to seek an assessment for 
medical assistance in dying for a severe, treatment-resistant mental 
disorder for which they experience intolerable suffering. Support is 
comprised of 34% who strongly support and 48% who somewhat.

Younger Canadians tend to be more supportive of this policy: those 
between the ages of 18-34 (87%) exhibit stronger levels of support 
than those aged 35-54 (77%). Interestingly, those over the age of 55 
(41%) are more likely to strongly agree than those between the ages 
of 18-34 (29%) and 35-54 (32%).

Moreover, Quebec residents (91%) are more supportive of access to 
MAID assessment for those suffering solely from a severe mental 
disorder compared to residents in Alberta (76%), Ontario (78%) and 
Atlantic Canada (79%).
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Strong support for access to MAID assessment for those suffering 
solely from a severe mental illness.

Question: In 2021, the federal government expanded access to medical assistance in dying (MAID) for adults to include those with a physical illness but whose death was not reasonably foreseeable. The 

government is now including those with a grievous and irremediable mental disorder and whose suffering is intolerable. However, It has been suggested by some that only patients experiencing physical illnesses 

and conditions should be extended the option of MAID and that those solely with a mental disorder should not be able to access medical assistance in dying. Do you agree or disagree with the following 

statement: With appropriate safeguards in place, an adult with the capacity to provide informed consent should be able to seek an assessment for medical assistance in dying for a severe, treatment-resistant 

mental disorder for which they experience intolerable suffering.

Base: All respondents (n=1000).

34%

48%

10%

7%

82% 18%
Support Oppose

Strongly support

Somewhat support

Somewhat oppose

Strongly oppose
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By Key Demographics 

AGE REGION

Total 18-34 35-54 55+ BC AB SK/MB ON QC Atlantic

A B C E F G H I J

Base: All respondents n = 1000 198 428 375 129 97 66 380 243 86

Strongly agree 34% 29% 32% 41% AB 42% 33% 26% 30% 39% 39%

Somewhat agree 48% 57% C 46% 43% 44% 43% 59% 48% 52% 40%

Somewhat disagree 10% 8% 13% 9% 9% 15% I* 13% 11% 6% 16% I*

Strongly disagree 7% 5% 10% 7% 5% 9% 2% 11% I 3% 5%

NET: Agree (T2B) 86% 87% C 77% 84% 86% 76% 85% 78% 91% EHJ 79%

NET: Disagree (B2B) 18% 13% 23% A 16% 14% 24% I* 15% 22% I* 9% 21% I*

Question: In 2021, the federal government expanded access to medical assistance in dying (MAID) for adults to include those with a physical illness but whose death was not reasonably foreseeable. The 

government is now including those with a grievous and irremediable mental disorder and whose suffering is intolerable. However, It has been suggested by some that only patients experiencing physical illnesses 

and conditions should be extended the option of MAID and that those solely with a mental disorder should not be able to access medical assistance in dying. Do you agree or disagree with the following 

statement: With appropriate safeguards in place, an adult with the capacity to provide informed consent should be able to seek an assessment for medical assistance in dying for a severe, treatment-resistant 

mental disorder for which they experience intolerable suffering.

Base: All respondents (n=1000).

Note: The * indicates a small sample size (n < 30).
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Sample Demographics

Gender

31%

19%

23%

19%

7%

< $40k

$40k-<$60k

$60k-<$100k

$100k+

Prefer not to 
answer

Age

4%

31%

30%

35%

Gen Z (18-23 years)

Millennial (24-39 years)

Gen X (40-55 years)

Income

Household 

Composition23%

Kids Under 18 in HH

Region

Boomer (56+ years)

British Columbia

13%

Atlantic Canada

7%

Quebec

24%
Ontario

39%

Alberta

11%
Sask/MB

6%

Marital 

Status

41%

Married

37%

11%

6%

11%

6%

22%

3%

0%

2%

Employed full-time

Employed part-time

Self-employed

Unemployed

Full-time parent/homemaker

Retired

Student

Military

Prefer not to answer

Employment Status

Education

51%
Female

49%
Male

28%
HS

15%
<HS

24%
Univ. Grad

34%
Post-Sec.

5%

4%

13%

1%

1%

1%

2%

1%

4%

Indigenous

White

Black

Asian

Latin American

Arab

Multiple visible …

White and visible …

Other

Prefer not to answer

Ethnic Identity

68%
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Sean Simpson

Ipsos Contact Information 
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Senior Vice President, Public Affairs
Sean.Simpson@ipsos.com

Lisa Byers

Account Manager, Public Affairs
Lisa.Byers@ipsos.com
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About Ipsos

Ipsos is the third largest market research company in the 

world, present in 90 markets and employing more than 

18,000 people.

Our research professionals, analysts and scientists have built 

unique multi-specialist capabilities that provide powerful 

insights into the actions, opinions and motivations of 

citizens, consumers, patients, customers or employees. Our 

75 business solutions are based on primary data coming 

from our surveys, social media monitoring, and qualitative 

or observational techniques.

“Game Changers” – our tagline – summarises our ambition 

to help our 5,000 clients to navigate more easily our deeply 

changing world.

Founded in France in 1975, Ipsos is listed on the Euronext 

Paris since July 1st, 1999. The company is part of the SBF 120 

and the Mid-60 index and is eligible for the Deferred 

Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable 

information

to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data 

supplier, they need a partner who can produce accurate 

and relevant information and turn it into actionable truth.  

This is why our passionately curious experts not only 

provide the most precise measurement, but shape it to 

provide True Understanding of Society, Markets and 

People. 

To do this we use the best of science, technology

and know-how and apply the principles of security, 

simplicity, speed and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 

Ultimately, success comes down to a simple truth:  

You act better when you are sure.


