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Study Population
• Canadian residents, ages 18 and older.

Data Collection
• A total of n=1537 online surveys were conducted via Leger’s online LEO panel.
• Interviews were conducted from February 11 to February 13, 2022.

Statistical Analysis
• As a non-probability online survey, a margin of error is technically not to be reported.
• If the data were collected through a probability sample, the margin of error would be (n=1537) ±2.5%, 19 times out of 20.
• Using data from the 2016 Census, results were weighted according to age, gender, and region in order to ensure a representative sample of the 

population.
• The numbers presented have been rounded to the nearest whole number. However, raw values were used to calculate the sums presented 

and therefore may not correspond to the manual addition of these numbers. 
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Almost 8 in 10 Canadians oppose MPs receiving another pay raise 
in April
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Total oppose
79%

Q3. During the pandemic, members of Parliament have received two pay raises totaling $6,900. A backbench MP now receives an annual salary of $185,800. All MPs are
set to receive another raise in April. Do you support or oppose MPs receiving another raise in April?

Subgroup analysis

• Men are more likely to 
support this (19%) than 
women (10%)

• Canadians 55 and up are 
more likely to oppose 
this (87%) compared to 
18-34-year-olds (64%)

• Western Canadians are 
more likely to oppose 
this (84%) than eastern 
Canadians (76%)
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Weighted

n= 1537

Gender (%)

Male 49
Female 51

Age

18 to 34 27

35 to 54 34

55 years of age or older 39

Household Income
Less than $40,000 23
$40,000 to less than $80,000 29
$80,000 or more 39

Weighted

n= 1537

Region (%)
British Columbia 14
Alberta 11
MB/SK 7
Ontario 38
Quebec 23
Atlantic 7



EMPLOYEES CONSULTANTS
600 185
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OUR SERVICES
• Leger

Marketing research and polling

• Leger MetriCX
Strategic and operational customer experience 
consulting services

• Leger Analytics (LEA)
Data modelling and analysis

• Leger Opinion (LEO)
Panel management

• Leger Communities
Online community management

• Leger Digital
Digital strategy and user experience

• International Research
Worldwide Independent Network (WIN)

MONTREAL | QUEBEC CITY | TORONTO | WINNIPEG
EDMONTON | CALGARY | VANCOUVER | PHILADELPHIA

OFFICES
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OUR CREDENTIALS

Leger is a member of ESOMAR (European Society for Opinion and Market Research), the global
association of opinion polls and marketing research professionals. As such, Leger is committed to
applying the international ICC/ESOMAR code of Market, Opinion and Social Research and Data
Analytics.

Leger is also a member of the Insights Association, the American Association of Marketing 
Research Analytics.

Leger is a member of the Canadian Research Insights Council (CRIC), the industry association for the 
market/survey/insights research industry.

Leger is a sponsor of CAIP Canada, Canada's professional body for Certified Analytics and Insights 
Professionals who uphold CRIC's marketing research and public opinion research standards. CAIP 
Canada is globally endorsed by ESOMAR and the MRII/University of Georgia.
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https://www.esomar.org
https://www.esomar.org/uploads/public/knowledge-and-standards/codes-and-guidelines/ESOMAR_ICC-ESOMAR_Code_English.pdf
http://www.insightsassociation.org
https://canadianresearchinsightscouncil.ca/
https://www.caip-paim.ca/


We know Canadians


